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Complete a minimum of 30 credits in Communication courses with a grade-point average of 2.0 or higher
achieved across COM 100, COM 225, COM 240, COM 275, and COM 300:
All of the following courses (17 credits):

(1)

(2)

)

(4)

COM
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100 Human Communication

225 An Introduction to Interpersonal Communication
240 Introduction to Organizational Communication
275 Effects of Mass Communication

300 Methods of Communication Inquiry

One of the following capstone courses (4 credits):

COM
COM
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401 Advanced Topics in Communication (W)

425 Communication in Close Relationships (W)

440 Organizational Communication Structure (W)

475 Communication Campaign Design and Analysis (W)

Complete a minimum of 9 elective credits:
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A maximum of 3 credits across any combination of COM 490, 493, and 494 may be used

301 Special Topics in Communication Sciences, Analytics and
Research Methods

302 Special Topics in Health Communication

303 Special Topics in Intercultural Communication

304 Special Topics in Interpersonal Communication

305 Special Topics in Mediated Communication

306 Special Topics in Organizational Communication

307 Special Topics in Social Influence

310 Intercultural Communication

320 Diversity and Communication

325 Interpersonal Influence and Conflict

330 Health Communication

340 Leadership and Group Communication

360 Advanced Sales Communication

375 Audience Response to Media Entertainment

399 Special Topics in Communication

402 Public Relations Topics in Communication

490 Independent Study
493 Internship
494 Practicum in Communication Research and Instruction

to satisfy this requirement.
Complete one of the following options:
A cognate in the behavioral/social sciences that is comprised of six courses outside

(a)

(b)

the Department of Communication chosen from at least three of the following
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departments: Anthropology, Communicative Sciences and Disorders, Economics, Human
Development and Family Studies, Political Science, Psychology, and Sociology. The

courses must be chosen in consultation with the student’s academic advisor.
(18 to 24 credits)

A concentration from the following that focuses on a specific application area in the
discipline. Courses used to satisfy requirements for the major may also be used to satisfy
the requirements of a concentration. The concentration will be noted on the student's

transcript. (minimum of 18 credits)
Communication Science, Analytics and Research Methods

1. Both of the following courses (7 credits):
COM 401 Advanced Topics in Communication (W)
COM 494 Practicum in Communication Research
and Instruction
2. Four courses from the following (12 to 16 credits):
MI 220 Methods for Understanding Users
Ml 365 Media and Information Research
PLS 202 Introduction to Data Analytics and Social Sciences

PSY 101 Introductory Psychology
PSY 295 Data Analysis in Psychological Research
SOC 281 Social Research Methods
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SOC 282 Quantitative Analysis for Social Research
SSC 442 Social Science Data Analytics Applications
STT 201 Statistical Methods
WRA 202 Introduction to Professional Writing
WRA 330 Wiriting Research in Communities and Cultures
WS 203 Introduction to Methods for Women'’s and Gender
Studies Research
Health Communication
1. All of the following courses (10 credits):
COM 325 Interpersonal Influence and Conflict
COM 330 Health Communication
COM 475 Communication Campaign Design and Analysis (W)

2. Three courses from the following (9 to 11 credits):
ANP 201 Introduction to Cultural Anthropology
Or

ANP 204 Introduction to Medical Anthropology
ANP 370 Culture, Health, and lliness
EPI 390 Disease in Society: Introduction to Epidemiology
and Public Health
GEO 435 Geography of Health and Disease
HM 101 Introduction to Public Health
HNF 150 Introduction to Human Nutrition
HNF 406 Global Foods and Culture
HST 425 American and European Health Care since 1800
PHL 344 Ethical Issues in Health Care
PSY 101 Introductory Psychology
PSY 320 Health Psychology
SOC 475 Health and Society
Intercultural Communication
1. All of the following courses (10 credits):
cOM 310 Intercultural Communication
COM 325 Interpersonal Influence and Conflict
COM 475 Communication Campaign Design and Analysis (W)
2, Three courses from the following (8 to 11 credits):
ANP 200 Navigating Another Culture
CSUS 200 Introduction to Sustainability
CSUS 250 Global Issues in Agriculture and Natural Resources
ENG 478B Literature and Visual Culture
HRLR 201 Human Capital and Society

JRN 475 International News and Govermment Dynamics
MC 230 Cultures and Politics in Comparative Perspective
Ml 480 Information and Communication Technologies

and Development
PSY 101 Introductory Psychology
PSY 342 Stereotypes, Prejudice, and Discrimination
SOC 215 Race and Ethnicity
SOC 310 Global Migration
SOC 362 Developing Societies
TE 352 Immigrant Language and Culture
Up to 6 credits of a foreign language or educational study abroad
program may also serve as an elective in this concentration with

advisor approval.

Interpersonal Communication

1. All of the following courses (10 credits):
COM 304 Special Topics in Interpersonal Communication
COM 325 Interpersonal Influence and Conflict

COM 425 Communication in Close Relationships (W)
For COM 304, students must select from the following topics: conflict,
family communication, computer-mediated communication.
2. Three courses from the following (9 or 10 credits):
ATD 430 Dress, Culture and Human Behavior
HDFS 145 The Individual, Couples and Families
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212
225
414
444
445
313
314
413
335
101
235
236
339
342
201
304

403

Children, Youth and Family

Lifespan Human Development in the Family
Parenting

Interpersonal Relationships in the Family
Human Sexuality

Women in the United States to 1869
Women in the United States since 1869
Families in Historical Perspective

Language and Gender

Introductory Psychology

Social Psychology

Personality

Psychology of Women

Stereotypes, Prejudice, and Discrimination
Introduction to Women’s and Gender Studies
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Lesbian, Gay, Bisexual, Transgender, Queer (LGBTQ)

and Sexuality Studies
Women and Change in Developing Countries

Mediated Communication
Both of the following courses (7 credits):

1.

Audience Response to Media Entertainment

Communication Campaign Design and Analysis (W)

Four of the following courses (12 to 14 credits):

COM 375
COM 475
ADV 375
ADV 420
ENG 142
FLM 230
FLM 380
FLM 381
JRN 108
JRN 213
JRN 218
Ml 201
Mi 239
Mmi 301
Mi 302
Mi 480
SOC 326
WRA 202
WRA 225
WRA 425

Consumer Behavior

New Media Driver's License
Introduction to Popular Literary Genres
Introduction to Film

Classical Film and Media Theory
Contemporary Film and Media Theory
The World of Media

Animation, Comics, Culture and Graphic Novels

in Media
Sports in Contemporary Media

Media and Information Technologies and Industries
Digital Footprints: Privacy and Online Behavior

Bringing Media to Market
Networks, Markets and Society

Information and Communication Technologies

and Development
Play, Games, and Sports
Introduction to Professional Writing
Introduction to Multimedia Writing
Advanced Multimedia Writing

Organizational Communication
All of the following courses (10 credits):

1.

Leadership and Group Communication
Organizational Communication Structure (W)
Internship

Three of the following courses (9 or 10 credits):

COM 340
COM 440
COM 493
ACC 230
ADV 325
ANP 321
GBL 323
HRLR 201
HRLR 211
HRLR 311
HST 213
MGT 325
MKT 327
PSY 101
PSY 255
SOC 322

Survey of Accounting Concepts

Public Relations Techniques and Ethics
Anthropology of Social Movements
Introduction to Business Law

Human Capital and Society

Introduction to Organizational Leadership
Applied Organizational Leadership

U.S. Business and Economic History
Management Skills and Processes
Introduction to Marketing

Introductory Psychology

Industrial and Organizational Psychology
Sociology of Work
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Social Influence
1.

Both of the following courses (7 credits):

Interpersonal Influence and Conflict

Communication Campaign Design and Analysis (W)

Four of the following courses (9 to 15 credits):

COM 325
COM 475
ANP 321
HRLR 211
HST 316
IBIO 446
MC 350
PHL 330
PSY 101
PSY 270
SOC 241
SOC 322
SOC 368
SOC 499

Anthropology of Social Movements
Introduction to Organizational Leadership
United States Intellectual History since 1860
Environmental Issues and Public Policy
Evolution and Society

Formal Reasoning

Introductory Psychology

Community Psychology

Social Psychology

Sociology of Work

Science, Technology and Society

Social Issues and Change in Contemporary

Society (W)
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COLLEGE OF COMMUNICATION ARTS AND SCIENCES

Updated through the September 11, 2018 Report of the UCC to the Faculty Senate

rses: Communication 300 (4 credits), 225 (3 credits), 240
its), and Communication 275 (3 credits); each of these
s must be completed prior to enrolling in any
(2) Communication.391 (4 credits), a course emphasizing lopics
(3) One of the following munication specializations (7 cred-
its):
Interpersonal: Communicatien 325 and 425.
Mass Media: Communication and 475.
Organizational: Communication 3 Qg:d 440.
The completion of the four-hundred le lg:}urse inany one of
the specializations satisfies the capstone/synthesis re-
quirement for the communication ma;ori'\
(4) Communication electives: additional credits in Communica-
tion courses as needed to meet the requirement of ‘at least
- its i s in the majo
Students should meet with their academic advisors concerning the minimum and
maximum numbers of elective credits available to them at various stages in their
programs.
Students are strongly encouraged to complete an internship approved by the De-

partment of Communication whether for university credit based on academic eligi-
bility standards or on a voluntary, non-credit basis. The depariment will make every
effort to assist communication majors in finding appropriate internship placements.
Students.wha are enrolled in the communication.major are encouraged-to-stru
A{ure their programs ta include courses.in one of the following-concentrations—busi-
-ness, telecommunication, mediation and dispute resolution, culture and-diversity
~theony.and research, or prelaw. Students who pursue a concentration-in-business
must complete the following courses: Accounting 230, Economics-204-07-202-Gen-
-eral-Business-and.Business Law 323, Management.325,-and-Marketing-327-Stu-
dents-should-contact their academic advisors for additional-information.
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